SPORTS ANALYTICS
Getting a Job in Sports Media – at NFL RedZone, Dan Patrick Show
Derek Johnson Interview by Dr. Dave Schrader
I met Derek because we are both Purdue University graduates and go with other alums to the Purdue
sports bar in Hermosa Beach, California to watch Purdue football and basketball games. We did the
interview in December 2017 after Purdue won their bowl game.

He has an interesting story to tell about his journey to finding jobs in sports media ….
Dr Dave: So let’s start at the beginning – you grew up in Indiana, right?
Derek: Yes, I was born in Lafayette right across the river from the Purdue campus and attended
McCutcheon High School where I played several sports – track, baseball, and tennis.
Dr. Dave: What’s your educational background?
Derek: I did a B.S. at Purdue in Hospitality and Tourism Management from 2002-2006, worked for a few
years, then received a Master of Arts Degree in Telecommunications with an emphasis in Digital Storytelling
at Ball State University in Muncie, Indiana, graduating in May of 2011.
Dr Dave: That’s a change of careers – how did that happen?
Derek: After I graduated from Purdue, I took a job at Butler University in Indianapolis where I did event
coordination and catering. After that I joined Eli Lilly where I worked on various corporate events that

involved catering. But after a while, I realized that the hospitality industry was not the right fit for me, so I
went back to school full-time at Ball State.
Dr. Dave: A degree in “Digital Storytelling” has to be an interesting story. We often counsel students
learning Business Intelligence that it’s not enough to know how to load and analyze the data, but you have
to make the results come to life through storytelling so I’m intrigued.
Derek: It was a fairly new program, just 2 years old when I joined. To get in you had to write a 20+ page
paper as your application; GREs weren’t required because of the hands-on nature of the major. The classes
were in the David Letterman Building (he was a proud graduate of Ball State). It was a 2-year program
which also required an unpaid internship. There were a lot of journalism majors in the program and others
with communication backgrounds. I was interested in the video production side of things so I spent most of
my time learning all aspects of it. The atmosphere was such an immersive learning experience. There were
many choices of projects to do, and it all culminated with a required 30-minute documentary and a 35-page
paper to accompany it.
Dr Dave: What kind of projects did you do as part of your Master’s degree?
Derek: I did a promo piece for the university on the dangers of sexting where I worked with an Indiana
State Senator, cell phone expert, and child psychologist interested in the topic. I worked on marketing the
Sportslink program “ESPN for Ball State”, a program designed to immerse students in all facets of sports
production. I landed a graduate assistantship my 2nd year and did over 30 videos for “Building Better
Communities”. This gave me valuable experience working as a Producer with students, faculty, and
community partners.
Dr. Dave: Those sound like good training exercises. So how did you end up in Los Angeles?
Derek: I stayed after class one day at Ball State after a documentarian from LA gave a presentation. I
explained to him my interest in landing an internship in Los Angeles for that summer in between my first
and second year of grad school. He ended up calling a friend of his that he had helped on several projects
and they called to offer me a position working within their post-production department. I ended up
working with editors on a show called 'The Dog Whisperer'. At the same time, I was connected with former
CBS Sports college basketball analyst and Sports Illustrated writer Seth Davis through the director of the
Sportslink program. Seth was writing a biography on legendary Purdue grad and UCLA head basketball
coach John Wooden entitled 'Wooden: A Coach's Life'. I spent countless hours in the UCLA library and the
Indianapolis Star finding articles on microfiche about Coach Wooden. Those two internships in LA helped
me figure out that there were much better opportunities outside of Indianapolis for this specific career
path.
Dr Dave: Coming from the cornfields of Illinois, I can relate to that! So how did you break in?
Derek: My contact Seth Davis informed me over the phone while I was looking for jobs that most of his
contacts lived in the LA & New York markets. Like many Hollywood stories, I drove across the country and
camped out on my friend's couch in Santa Monica. I was fortunate that the first week I was out there, I
managed to meet someone in the gym that plugged me into a role at DirecTV in their Sports Operations
department.
Dr Dave: Small world. When I was still working, I was over at DirecTV to present to them since they are a
Teradata customer and based here in LA. What’s a sports ops job involve?
Derek: It’s a job in which you are in charge of an automated playlist that shows what will happen when you
switch from the network feed (the game) to commercial breaks. You are responsible for making sure the
commercials run as planned. I worked on NFL games, European Football (soccer), and NASCAR races.
Dr Dave: So you’re the guy that plays all those ads?
Derek: Others make that decision but I make sure they are shown in order and at the right times as there
are breaks in the action. Don’t blame me for how many – or the repetitions! I took what I could get, but
that job sometimes was only once a week. Anyways, it was enough to keep me afloat until I found a full-

time job six months later.
Dr Dave: So what happened next?
Derek: A friend of mine introduced me to a recruiter who set me up with a job in master control at E!
Network. However, because I was not very interested in "The Kardashians" or who wore the dress better
on the red carpet, I called up a friend at DirecTV that I had worked with on NASCAR races inquiring about a
position in their sports department.
Luckily, a position opened up for "The Dan Patrick Show" in which I was able to work as an editor for their
website. I spent time editing video content until I was offered a promotion to work in the control room as a
live graphics producer.
Dr. Dave: The Dan Patrick Show is a nationally televised TV & radio show, right? Isn’t he based in
Connecticut?
Derek: Yes, he broadcasts from a studio in Milford, Connecticut. However, the show is produced, directed,
and edited from our facility in Los Angeles. It’s on from 6-9a PST and so I have to get up early to do
research before the show and build graphical elements to be played out on that day's broadcast.

I wake up during the week at 3:30a and finish with my day at noon. The full screen graphics can include
matchups, milestone boards, and Photoshop art images. I have to build daily banners and headlines on
anything that happened the previous night in the sports world. I am also in charge of our Getty images
account in which I purchase images relevant for that day.

Dr. Dave: Where do you get your information? And ideas for what might be interesting for the viewers?

Derek: I listen to sports-talk radio while driving to work. At this point, I have a pretty good feel for the
kinds of questions that Dan likes to ask, and I use our account with Stats, Inc. to find other information I
may not have time to research before the Show starts.
Dr Dave: And then you picked up even one more job? It’s a good thing you are young! How many hours are
you working?
Derek: Yes, in September 2013, I started working on DirecTV's RedZone channel which televises each game
that is played in the afternoon time slots. The show is very complex and there are a lot of moving parts
when switching from game to game when a team is inside their own 20-yd line. It’s fun, but it’s just on
Sundays. So overall, it is tiring working six days a week but it is hard to complain about watching sports all day
long!

Dr Dave: That’s the most important thing, to love what you do. To wrap up, since we have a lot of students
who will read this interview, what advice do you have to for them?
Derek: First, don’t get discouraged. It’s a tough industry and honestly there are many producers right now
and not enough sports shows for all the students trying to break in. But there are things you can do – for
example, do as many hands-on projects as possible at school so you have something to show on your
resume and make available demos of your work to recruiters. Volunteer for your campus radio or TV
stations. Learn the tools of video production and become capable in all aspects of the industry, not just
your main focus.
Take internships in a part of the country where you may want to end up living. Ask lots of questions,
learning what you don’t know. Be fast on your feet, helpful, and hustle! You’ve got competition but people
will always value good workers. Most importantly, NETWORK...I would not be working in sports and living
by the beach if I didn't get out and meet new people.
Dr Dave: That sounds like good advice. Thanks for the interview, Derek!
Derek: You’re welcome. And go Boilers!

